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Why  ICADA for organic and natural cosmetics  

• a premium quality label  

• only for authentic organic- and natural cosmetics 
companies  

• no discounters, trend surfers or cheap products 

• nature orientation in company-culture and product 
philosophy is obligatory 

• organic- and natural cosmetics companies are re-
cognizable again by the ICADA label  

• international, ethical, organic and nature  

• simple: no explanation necessary for stars, steps, 
organic or natural classes or calculation -methods  

• transparency, honesty, all rules on the internet   

• international availability  

• managed reliably by ethical points of view  

• continuous improvement by the latest knowledge 
from research, dermatology, natural substance re-
search, cosmetic science..  

The ICADA sign is consciously strict:  
 

a) 80% of the products must be conform to ICADA af-
ter transition period 
 
b) Only authentic natural cosmetics companies are 
authorized by ICADA.  Imitators, who pick raw ma-
terial from a positive  list and mix a so called "natural 
cosmetics" formula are not promoted to the image of  
"natural cosmetics company" at ICADA.   
 
c) ICADA is devoted to the skilled bio/organic trade, 
which offers special competence and nature philoso-
phy to educate consumers and to accompany organ-
ic and natural cosmetics sales 

 

authenticity + transparency = 

confidence 
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organic and natural cosmetics 

                    

 
ICADA-philosophy 

http://www.zertifizierte-naturkosmetik.eu 
 

ICADA-standard 
http://www.zertifizierte-naturkosmetik.eu/icada-bio-und-

naturkosmetik-richtlinie 
 

your advantages 
http://www.zertifizierte-naturkosmetik.eu/why-icada 

 
ICDA organic and natural cosmetics  

companies present themselves 
http://www.zertifizierte-

naturkosmetik.eu/naturkosmetikfirmen-vorstellung 
 

 

 

 

 

ICADA  e. V. International cosmetic and detergents association 
GEO Dr.R.A.Brunke 

Rosenstr. 34, 40479 Düsseldorf 
Association Register Düsseldorf  

Register-Numbert: VR10135  

authentic 

organic and natural 

cosmetics 
for 

specialized retail 

 
www.zertifizierte-naturkosmetik.eu 



 

 
 

The ICADA philosophy of 
authentical organic and natural cosmetics  

 

Mankind always has employed mother nature as a source of 
compounds to take care of skin, to soothe, protect and under-
line the natural beauty of it. Since neither synthetic pesticides 

nor artificial fertilizers were known in the old days, these 

traditional cosmetic applications can be called the first or-
ganic and natural cosmetics ever. 

 

Approved natural substances and their cosmetic application 
methods conveyed from generation to generation in the 

course of the centuries. Knowledge about efficacious and 
safe natural skin care survived that way. By this natural evo-

lution mankind gathered a valuable knowledge to our disposal 
nowadays. We use the best from nature as authentic organic 
and natural skin and body care. This is the basis of modern 

and future oriented organic and natural cosmetics. 
 

The knowledge turned forgotten when at the end of 19th 

century synthetic chemistry and its industrial application 
techniques were available. Cosmetic industry producing in big 

scale became state of the art and cosmetic products were 
formulated with these new synthetic materials because of 

technical advantages and less efforts to be invested. Natural 
cosmetics attitude was celebrated afterwards only by minor 
companies and in some philosophical movements. A renais-

sance started in the late 60s, when the young generation 

orientated itself towards nature again and modern civilization-
tired people claimed the “back to nature”-movement. “Natural 

cosmetics” was reborn.  
 

Around the turn of the millennium German natural cosmetics 
companies were invited to a round table and first time in 

Europe formulated the criteria of a natural cosmetics standard 
as a mirror image of the real market situation concerning 

serious natural cosmetic products and the technical opportu-
nities to come as close to nature as possible. ICADA contin-
ues in the spirit of those round-table-days to formulate both 

the natural cosmetics and the organic criteria into joined 

perspectives for a state of the art organic and natural cosmet-
ics standard. ICADA standard-development is driven only by 
companies with  natural and organic approach in their com-

pany`s culture. 

 

The original round-table-reason to establish a natural cos-
metic standard in the late 90th, i.e. to differ serious natural 
cosmetics-producers from companies just trend-surfing and 
jumping on the train, was picked up again and declared to the 

central mission. Thus serious organic and natural cosmetic 
industry can find its very own platform differentiated from the 
conventional market again, where the organic and natural 
spirit is practised and not abused as another marketing gim-

mick. The formulated standard demonstrates the return to the 
roots of the authentic organic and natural cosmetics and their 
initial values. One resulting advantage is the premium con-
cept, which one seldom finds in the company`s tradition of 

discounters, low price sellers or trademark-launchers. This 
tradition-obliged “back to the roots”-standard became neces-
sary in the opinion of natural cosmetics companies after other 
standards drifted away from differentiating authentic produc-

ers from low price trend surfers, the essential reason for 
standardizing. The objective of the ICADA standard, its ne-
cessity and its claims are easy to be perceived by the market-
outlets, sophisticated consumers, press and colleagues at 

natural cosmetics companies. 
 
The label informs the consumer, that exclusively raw materi-
als which comply with the strict specifications of the standard 

were used for the production of these organic and natural 
cosmetics product, at least 80 % of a brand has to be in 
compliance with. Plants are used from certified organic culti-
vation or wild collection as far as possible. Animal protection 

is taken into strict considerations. Ethoxylated raw materials, 
silicones, mineral oil and other mineral oil based raw materi-
als, synthetic organic colours, as well as synthetic fragrances 
are not permitted. Most raw materials usually originate from 

plants and product-formulas are completed by minerals and 
animal raw materials from food- or any other traditional use. 
Modern consumers expect sophisticated organoleptic proper-
ties. For these purposes and consumer protection some 

indispensable substances are permitted.  
 
 
 

 

ICADA does not restrict its efforts to administration of the 
standard, but acts progressively to satisfy modern consumers 
like lohas and to open new markets for ICADA-member-
companies, if state of the art enables cosmetic industry to 

progress. The ICADA traditional organic and natural cosmet-
ics standard is the platform to incorporate global-ethics-
criteria: the fair competition of manufacturers and distributors 
to each other is monitored on the platform of the traditional 

organic and natural cosmetics manufacturers. Global ethics-
concerns are: no GMO (no genetically modified organisms), 
waste-management including rework, specified packaging, 
natural substitutions for synthetic solvents, selected environ-

ment friendly catalysts, fair trade, 3rd world projects, social 
responsibility for working conditions, less environment pollu-
tion, certified sustainability, obligations to employ organic-
derivatives, biodegradability in compliance to OECD 301 A-F, 

carbon-footprint calculation, transport versus regional sourc-
ing-calculation, energy-yield, water-consumption, responsibil-
ity of limited resources (mica, talc, zinc....) and others. An 
ethical consumer interested at political correctness finds 

reliability in the products of ICADA-member-companies.  
 
The standard takes into account the future development of a 

European organic and natural cosmetics definition. Confor-
mity to legislation and requirements on safety, organoleptic 
properties and efficacy are obligatory. The products are of 
course subject to regular control by an independent certifica-

tion body inspecting worldwide by the same procedure. 
ICADA does not compete with Natru or future Colipa-
standard-work. 
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